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Leisure Travelers

Travelers agree that they
turn to the web early on
in the travel process

Online
Research

4”5]”355 Travelers
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SOURCES OF INSPIRATION (LEISURE TRAVEL)

92%

Family, friends, or
colleagues offline

Internet
v

Family, friends, or
colleagues online

newspapers
Informational - 22%
brochures
Books - .
: 10%

Friends/family and online sources

are critical to travel inspiration

Travel groups . 8%

800 or toll-free I Eag Family, friends, or
6

colleagues (net):
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.................... The Role of Apps in Mobile -......................
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The growing interest in — and attention
paid - to the effect mobile applications
are having on the travel industry creates
three impressions.

The motivation of
mobile users in
general and mobile
travel users in
particular is
essentially the same

Mobile technology
is young so growth

The growth is driven by

real advantages to
mobile users

should only
Increase
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Bookings by device when getting closer to the check-in day [2
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Mobile Apps Usage
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....................... Travel

Y

All devices are active in every
phase

Mobile websites are usedin the
Shopping phase

Y
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::2ii Computer vs Smartphone

Leisure Traveler
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B Used during any phase [ Inspiration [l Research
B Booking [l Experiencing/Traveling [l Post Traveling

Used during any phase: 67
Inspiration: 31
Research: 27
Booking: 14
Experiencing/ Traveling: 50
Post Traveling: 37
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Business Travelers
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des plus is a global leading IT
solutions provider for the travel and

Want to find out more about

travel tech insights? tourism industry. Founded in 2002, dcs
| plus operates worldwide, offering
Join dcs plus blog: adaptable, cutting-edge resources and

http://www.desplus.net/blog tools for hundreds of travel and
tourism professionals.

www.dcsplus.net email: office@dcsplus.net




